Abstract. Discourse studies, being quite extensive in recent decades, remain more focused on literary genres (poems, short stories, novels), which are subject to consideration as pragmalinguistics and sociolinguistics for a particular recipe ideas typical situation. Meanwhile, newspapers and publicistic discourse can be considered a vast field for research, both from the point of view of text structures, its content and formal features, not the least of which are the figures of speech, in particular, allusion. The variety of types of allusions in newspaper and magazine texts and their titles gives them the richness, emotion and angst. This article discusses the text -discourse distinguishing; intertextuality and its features; peculiarities of functioning of the allusions in the headlines of newspaper and magazine articles in English. Also, the article provides statistical data on the frequency of allusions to the most vivid thematic groups such as culture, sports, economics and politics. Being a very interesting element of intertextuality, allusion has its potential in the process of formation of skills of all types of speech activity.
Introduction
The media (newspapers, magazines, Internet correspondence, radio, television) is designed to acquaint readers, listeners, viewers with what is happening in the world. It is logical that they are the rapidly changing and constantly evolving field, both from the point of view of the content (including languages and the form, reflecting the changes in mass-information discourse associated with the social environment and politics. That is why, newspaper and magazine articles, texts of radio and television have invaluable potential for the analysis of the language change and the formation of skills and abilities of all types of speech activity: reading, listening, writing and speaking.
Allusion as a feature of intertextuality

Newspaper and publicistic discourses
The definition of "newspaper and publicistic discourses", as well as the term "discourse", itself continues to be debated by researchers and linguists. The emergence of the concept of "discourse" is associated with the name of Z. Harris, the American scientist-structuralist who introduced the term in 1952 [1] .
As a synthesis of different authors' interpretations, the discursive terminology is found in the work "Theory and practice of discourse" by P. Serio. "Discourse" is shown as: 1) an equivalent to the concept of "speech" (F. Saussure), 2) a unit size superior to that of a phrase, 3) the impact of the statements on its recipients taking into account the situation of the utterance, 4) a conversation as the main type of speech, 5) a speech from the position of the speaker as opposed to a narrative, which does not account for such a position (for E. Benveniste), 6) the usage of language units, their speech actualization, 7) socially or ideologically restricted type of expressions, for example, feminist discourse, 8) a theoretical construct designed to research the conditions of production of the text [2, pp. 14-53].
Another interpretation is proposed by B. M. Gasparov, who considers discourse as a linguistic coexistence, in which it is necessary to consider the communicative intentions of the author, the relationship of the author and recipients, various significant and accidental circumstances, genre and stylistic features, as the communication and the communicative situation in which it is included, a lot of associations with previous experiences [3, pp. 251-259] .
If to speak about newspaper-publicistic discourse or style, it has a number of aspects that define it: 1) the functional aspect performs: a) informative functions, b) the formation of public opinion, c) entertaining functions; 2) the taxonomic aspect divides a newspaperpublicistic discourse into the macrosystem (the language of mass communication) and the microsystem (the language of newspaper and magazine publications, radio programs, television programs); 3) the referential aspect speaks that mass media are designed to the general public and highlight all areas of activities (culture, politics, health); 4) the communicative aspect differentiates newspapers on quality and mass, and professionally oriented newspapers; 5) the linguistic aspect involves such concepts as simplicity of presentation, brevity and expressiveness, background knowledge; 6) the pragmatic aspect encompasses the evaluation, directivity, visual agitation and propaganda. The main characteristics of microsystems of newspapers are brief news stories, news articles, editorials, analytical articles, comments, materials pertaining to the fields of business, scientific and technical information, sports information, reviews (book, theatre, movies, obituaries, advertising [4, pp. 224-236] .
The basic communicative intentions of authors of mass-information (newspaperpublicistic) discourse are information and influencing ones, that is obvious. Both functions vividly manifest themselves in headlines. Taking into account that a headline (a title of an article) is a part (a substyle) of the newspaper functional style, so it is a part of the newspaper discourse. The opinion of V. E. Chernyavskaya confirms the given view by allocating in the structure of a newspaper text four obligatory structural and compositional components: a title, an introduction, a main part and a conclusion [5, p. 42] .
The first two of the components mentioned above (a title and an introductory part) carry the most important communicative burden. Due to their close logical-semantic connection, the title and the introductory part can be considered as a single introductory unit, which attracts the most attention of readers [6, pp. 356-367] . The variety of stylistic, intertextual elements used by the authors help them.
Intertextuality and its features
Intertextual elements are those which could be sited within the intertextual theory. Most scientists agree that "dealing with intertextuality, it is quite normal to start with Kristeva … with reference to what Bakhtin calls the dialogic aspect of language" [7, pp. 56-57] .
There are many interpretations of the term "intertextuality" [8, pp. 54-61 ], but at its essence intertextuality is either the "absorption or transformation of another text" [9, p. 146] , and it is connected with either the mixture of statements and texts, or the derivation of one text from another" [10, p. 322] .
In an attempt to distinguish the term "intertextuality" in his work "Intertextuality: the categorical apparatus and typology", V. P. Moskvin writes: "…many authors understand intertextuality as a literary device, as trope or a stylistic figure, a method for construction of a literary text; however, intertextuality is not a reception, and the associative base for methods of citation of an application, allusion, paraphrase and other shapes of the intertext, which do not always become ambiguous, and therefore neither one of the interpretations of the path are incompatible" [8, 
Allusion as an element of intertextuality
So an allusion is understood as one of the mostly frequently used intertextual element.
The Oxford dictionary notes the following meaning of the term allusion: 1) language play, word play, pun; 2) symbolic use or comparison; metaphor, allegory; 3) covert, implied or indirect meaning; occasional or of secondary importance [15, p. 349] . This interpretation leads to unwanted encounters allusions to the metaphor, allegory, trope, paronomasia, pun, alliteration [16, p. 42] .
Many Russian linguists consider an allusion as a stylistic figure that contains either a citation, or a reference to a literary, historical, mythological, religious or political situation, a fact, a person, fixed in written sources or in conversational speech.
Any piece of intertext, in particular an allusion can rely either on: 1) preceding in relation to the perceived so called "left" text, or 2) other text, i.e. pre-text [8] .
According to I. S. Khristenko, an allusion is a type of parody which does not imply the stylistic means of the original source and does not seek for destroying the aesthetic value of the works parodied; it is a paraphrase of the text, which sets out the initial "high" the text "low" style [17, p. 43] .
A slightly different interpretation is proposed by B. M. Gasparov, according to whom allusion is borrowing only certain elements of the pretext, and the whole statement or string pretext, correlated with the new text, present in the last implicit [3, p. 39] .
Thus, to understand allusively text, the recipient needs to have certain background knowledge. In background knowledge of the addressee should include knowledge about the main signs of allusion; otherwise, he will not be able to achieve adequate decoding. In this regard, J. Genet says about the two types of the addressee: the addressee for whom an allusive aspect of the text has a zero value and the addressee for which pretext is a significant precedent [18, pp. 216-217].
Sources of allusions
As pointed out by E.V. Grudeva, the headlines and the texts themselves use a wide variety of literary allusions: 1) literature citations-reministsentsii, titles of works, names of characters, 2) modified statements of scientists, politicians, cultural figures, 3) Sola Scriptura (facts, names, phrases from the old and New Testament) and the stories and characters of myths, 4) quotes, including transformed, from popular songs, 5) to paraphrase the name of television and movies, phrases from popular movies and television programs, advertising, 6) the transformed expression, 7) titles of paintings, sculptures and other works of art [19, pp. 134-143] .
Here are some literary allusions in the headline and texts of newspapers and magazines. It is obvious that the highlighted phrase is an allusion based on the name of a very famous series Game of Thrones and formed as an analogy to it, so the function is associative one.
Here is one more example of the associative function of the allusion. On the site of the movement Occupy Wall Street, we can read that it is a peoplepowered movement that began on September 17, 2011 in Liberty Square in Manhattan's Financial District, and fights back against the corrosive power of major banks and multinational corporations over the democratic process, and the role of Wall Street in creating an economic collapse that has caused the greatest recession in generations [21] .
As for Robin Hood, everybody knows he was an English legendary hero who tried to help poor people giving them money which he stole from the rich.
Andrew The phrase annus horribilis was formed as an analogy to the Latin phrase annus mirabilis which means "wonderful year" or "year of miracles". It is the title of a poem composed by English poet John Dryden about the events of 1666. According to the Oxford English Dictionary "the year was beset by great calamity for England (including the Great Fire of London), but Dryden chose to interpret the absence of greater disaster as miraculous intervention by God, as "666" is the Number of the Beast and the year 1666 was expected by some to be particularly disastrous". Also, there were some scientific inventions, great works of literature, and the English fleet defeated a Dutch fleet.
On the contrary, annus horribilis means "horrible year". The Queen invented and used this phrase herself describing the year of 1992: "1992 is not a year on which I shall look back with undiluted pleasure", because this the third year of her Majesty children (Prince Charles, Princess Anne, and Prince Andrew separated their spouses; Diana, Princess of Wales's published a tell-all biography describing her unhappy marriage to Charles; The Mirror published transcripts of calls between Prince Charles and Camilla Parker-Bowles, with whom he was having an affair). The Queen was rather emotional in her evaluation, so the function of the allusion is emotional-evaluative.
On 
Statistical data
The empirical analysis of about 150 titles of newspaper and magazine articles and from American and British sources shows that about 30% of them contain biblical, mythological, literary or historical allusions. Most often, authors resort to allusions in the headlines of the cultural subjects, and it happens less often in articles on sports, which is not surprising. In addition it should be noted that pure allusion, direct quotation is rarely used. Often, authors resort to various lexical and grammatical transformations, needed for a more vivid transmission of the article in the header.
Among 125 articles, only 11 allusions were found. The main sources of allusion in them remain proper names.
In the Table 1 , the results of the research are given. The sources of allusions are presented, as well as the mostly used topics. According to the statistics, the frequency of the usage of allusions in headlines of the articles on cultural, political and economic subjects is higher than in the headlines of the articles on sports. The use of names of characters and famous people in the quality of allusion is prevalent in nature, as it is better perceived by readers of all walks of life. Allusions to biblical stories and events can really be intended for a limited circle of people.
Conclusion
In conclusion, we may say that: (a) being a vivid element of intertexuality, an allusion has different sources, highlighting all areas of activities (culture, politics, health); (b) being a part of newspaper-publicistic discourse, it can be found in brief news stories, news articles, editorials, analytical articles, comments, obituaries and has a number of functions including the formation of public opinion; (c) linguistically, it can belong to different types; (d) the above mentioned features of allusions have their manifestations in lingua-didactics or methods of teaching English and the formation of skills of all types of speech activity (reading, listening, speaking and writing) [22, pp. 23-26.] .
